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ABSTRAK 
 
Mendy Istifiatun Nufus,  Niat Mengunjungi Ulang ke Pemakaman Imogiri : 
Mengukur Pengaruh Citra Destinasti, Kepuasaan Wisatawan, Pengalaman 
Konsumen, dan Kepercayaan. Skripsi, Jakarta : Program Studi S1 
Pendidikan Bisnis S1, Fakultas Ekonomi, Universitas Negri Jakarta. 
Tujuan dari penelitian ini adalah untuk mengetahui pengaruh Destination Image 
terhadap Tourist Satisfaction, Tourist Satisfaction terhadap Revisit Intention, 
Customer Experience terhadap Tourist Satisfaction, Customer Experience 
terhadap Revisit Intention, Tourist Satisfaction terhadap Trust, dan Trust  terhadap 
Revisit Intention. Metode pengumpulan data menggunakan metode survey dengan 
instrumen berupa kuesioner. Teknik pengambilan sampel yang digunakan adalah 
dengan teknik Accidental Sampling. Penelitian ini menggunakan jumlah sampel 
sebanyak 250 responden dengan kriteria wisatawan yang pernah mengunjungi ke 
pemakaman Imogiri. Teknik analisis data menggunakan SPSS versi 22 dan 
AMOS versi 22 untuk mengolah dan menganalisis data hasil penelitian. Hasil 
penelitian menunjukkan bahwa variabel Destination Image terhadap berpengaruh 
positif terhadap Tourist Satisfaction, Tourist Satisfaction berpengaruh positif 
terhadap Revisit Intention, Customer Experience berpengaruh positif terhadap 
Tourist Satisfaction, Customer Experience berpengaruh positif terhadap Revisit 
Intention, Tourist Satisfaction berpengaruh positif terhadap Trust, Trust 
berpengaruh positif terhadap Revisit Intention.  
 
Kata kunci : Destination Image, Tourist Satisfaction, Customer Experience, 
Trust, Revisit Intention, Pemakaman Imogiri. 
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ABSTRACT 
 
Mendy Istifiatun Nufus, Revisit Intention To Imogiri Cemetery : To Measure 
The Effect Of Destination Image, Tourist Satisfaction, Customer Experience, 
And Trust. Thesis, Jakarta: Program Study Of Business Education. Faculty of 
Economics, State University of Jakarta. 
The purpose of this research are to determine whether Destination Image effects 
to Tourist Satisfaction, Tourist Satisfaction effects to Revisit Intention, Customer 
Experience effects to Tourist Satisfaction, Customer Experience effects to Revisit 
Intention, Tourist Satisfaction effects to Trust, dan Trust  effects to Revisit 
Intention. Methods of data collection using survey method with the instrument in 
the form of questionnaire. The sampling technique used is the technique of 
accidental sampling. The sample of this study are 250 respondents with the 
criteria of tourists who have visited the Imogiri cemetery. Technical analysis of 
data using SPSS version 22 and AMOS version 22 to process and analyze data 
research results. The results of this study are, Destination Image are positively 
affects to Tourist Satisfaction, Tourist Satisfaction are positively affects to Revisit 
Intention, Customer Experience are positively affects to Tourist Satisfaction, 
Customer Experience are positively affects to Revisit Intention, Tourist 
Satisfaction are positively affects to Trust, dan Trust  are positively affects to 
Revisit Intention. 
 
Keywords: Destination Image, Tourist Satisfaction, Customer Experience, Trust, 
Revisit Intention, Imogiri Cemetery. 
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